When comparing two computer company websites, Dell and Hewlett-Packard (HP), the following three guidelines were used: (1) The kind of information provided: hard, technical, or emotional information; (2) The use of multimedia such as animation, sound, or video; and (3) The amount of interactivity they use.

The group visited Dell.com and HP.com and used the above criteria to compare and contrast the two websites.

Dell.com is viewed as the most technical website of the two. It provides a setup for those who have a good knowledge of computers and who know what they wish to buy in a computer. The computers sold at Dell are not divided into easy-to-find categories. The homepage is divided into four categories to purchase computers and accessories: for home, for small and medium business, for public sector, and for large enterprise. For the average computer buyer, the home category will be the most popular. All desktop computers are grouped into one category, laptops in another, and other groups for computer accessories. Because of this grouping, one must choose a computer from many, with the technical specifications of the computer given to narrow the choice down. This is an extremely technical website from the homepage to the steps of buying a computer. One may have a hard time navigating this website if he or she has little knowledge of computers or what he or she wants in purchasing a computer.

The use of multimedia is minimal by Dell. The homepage does have a slideshow with no sound used to promote sales or new products. This shows pictures of the products but this was not seen as eye-catching, still keeping with the technical theme of the website.

Dell.com has a community section which lets users join discussion groups, blogs, and forums on new products, product help, or opportunities within the Dell company. Dell also has an extensive technical support page where users can chat online, call, or find self-help links to fix any computer problem. Computers are also allowed to be customized according to technical specifications. This makes Dell.com an extremely interactive page where users can interact with other users or support to find any answer one needs.

HP.com lists their products in a more user-friendly, less technical format. The computers are listed in an easy-to-find way, with categories such as minis, everyday computing, ultra-portable, and even a section for specific solutions for students, travelers, or home and family. It gives more emotional information, making it easier for those with little knowledge of computers to find the one they need.

The website uses large, colorful graphics for every category listed on the homepage. The graphics are eye-catching, informative, and show the product. HP also has a link called “Let’s Do Amazing” which shows videos with sound of people using HP technology in a variety of ways. HP.com sets the bar high for multimedia use within their website.

HP has less interactivity than Dell in that there is only a support forum with no online chat for support or computer problems. HP computers can also be customized and users can join a blog to discuss business or computer usage with other people.

