HP vs Dell

Go to www.hp.com and www.dell.com then compare and contrast these two companies on the following:

A. The kind of information they provide: hard, technical information or more emotional information

Both websites have advertising and have option tabs for choosing what type of person or enterprise the computer is for.

HP:

Hp’s website has pictures of an older couple, mid twenties or early thirties, on the computers show. These pictures appeal to an older crowd, showing that the computers are for someone mature.  Dell’s website is directed more towards kids than this site.

Dell:

Dell’s website is more emotional.  The pictures of the kids make the computers seem like they would be good for the whole family and good for kids.

B. The use of multimedia such as animation, sound, or video

I am not getting any sound from neither of them, but it might be my computer.

HP:

Hp’s website is more attractive.  The black makes it look very elegant.  This website does not have any animation the on the home screen.


Dell:

Dell’s website is very plain with a white background.  This website has more animation on the home screen.  On this website the advertisements keep changing.

C. The amount of interactivity the invite—that is, the extent to which you can participate in activities while you visit the site

Both websites have many options to choose from.  They have a lot of the same tabs to clicks on.  The websites let you choose from many of the same options.  The two different companies take different approaches on how to begin to choose your computer.  With many options to choose from, both companies invite a lot of interactivity.
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