HP vs Dell
Go to www.hp.com and www.dell.com then compare and contrast these two companies on the following:

A. The kind of information they provide: hard, technical information or more emotional information

Dell:
 Different types of information are provided on dell website with different links depending on who is using the page at a particular time. There are links for technical expertise that provide technical information and also links for the home or private users that give less technical information. Emotional is information provided in a non-verbal way because they have pictures of both kids and adult in familial manner playing around on a computer monitor or television advertised for sale. Dell also tried creating emotional bonds between them and their customers by providing a link called “Working Mother Names Dell to 100 Best List” and also letting the community knows they care about education and not just business by having a link called “Dell pledges $10 Million to Education in 2011”. In all, Dell on its webpage finds a way to provide information to its customer in way that it incorporates hard, technical and emotional information without leaving any of them unattended to.
HP:
HP website on the other hand looks more attractive and emotionally inclined than Dell website in that first set of pictures display on their advertised televisions and monitors you see as you logged on to the webpage show a serene atmosphere between friends and couples, father and son. The site also has different sections for technical expertise that needs technical information and also for home or private users who needs general information. The emotional information provided targeted all aspect of life from home users, small business, large business, government to health and education. In all, HP appears to provide more emotional, technical and ordinary information, there is a thin line in comparing and contrasting both websites (Dell and HP), because they are both giant in the computer world. 
B. The use of multimedia such as animation, sound, or video

Dell:
 Dell does use some videos and animation. It wasn’t too big enough to attract a searching eye. I couldn’t find any sound on the webpage either. They however use enough pictures in their multimedia campaign. In all the use of multimedia wasn’t too extravagance on the Dell website
HP: 
HP on the other hand has attractive graphics on all corners of the pages and links. In fact, they have a links just for graphics section of the webpage where animation and videos were shown for advertizing some of their graphics producing products. There were polyphonic sound played in their advertisement, such videos Ad involve Dr Dre, a popular rap artist was depicted as a high level geek assembling their new HP Envy and that was an extra form of attraction. In all, I think dell took care of business when it comes to the multimedia section involving animation, sound and video.
C. The amount of interactivity the invite—that is, the extent to which you can participate in activities while you visit the site

Dell: 
Dell has a community section on the webpage that allow individuals to join discussion groups, blogs on new products, rate products and even share any ideas or opinion one might have concerning the products. They also have a news forum and career section that might attract any college student wishing to work with Dell. In term of interactivity on the webpage, dell was amazing. 
HP: 
HP also has a nice interactivity on the webpage which includes gaming forum and blog Hub. Customer might decide to stop by and blog and even discuss business online with their enterprise business community tools. HP has its own stand out in this section.
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